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Abstract

A variety of audiences are simultaneously targeted via the mass media platform (Internet, publications,
TV shows, music videos, movies, and video games) in order to convey consistent messages and raise
awareness of women's health. Based on the influence of mass media on women's health, the research
used a scoping review that included all articles published in the MEDLINE, Web of Science, PubMed,
and Google Scholar databases. Media encourages women to voice their opinions, perceptions, and
resistance to social pressures as well as provide information on sexual and reproductive health,
including contraception, planned and unplanned pregnancies, abortions, STDs, and HIV/AIDS.
However, media also promotes socialization and the visualization of sexually explicit genres like
operas, video games, and music videos.
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Introduction

Mass media platform (Internet, magazines,
TV programs, music videos, movies and
video games) targets diverse audiences
concurrently to  disseminate  uniform
messages, create awareness and knowledge

Behavior but also persuade their attitudes to
improve quality of life.

The research article aims to highlight role of
mass media in awareness about women’s
health and social media exploitation in

on women’s health, disease prevention and
its  management  facilities  through
commercial  advertisements and by
community promotional health programs on
mass media to popularize optimistic ideas
that will not only empower women’s

Vol 10, Issue 02, July — December 2017

Pakistan.
Methodology

The research adopted scoping review
consisting of all studies published in
MEDLINE, Web of Science, Pub med and
Google scholar databases; based on role of
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mass media in women health. The research scrutinized all unique publications relevant

to our title; thus, reaped 27 eligible studies conducted in Pakistan; whereas, researches published
i were  excluded (Figure 1).

in any other country except  Pakistan

Research's identified through
databases (N=4&7)

b

Research's screened through
MEDLINE, Web of Science, Pub med
and Google scholar databases were

included (n=289)

Research on EMBASE, CINAHL
data bases were excluded
(=178}

Full text articles assessed for
eligibility (n=110)

—

studies conducted only in
Pakistan were included in final

Full text articles excluded
(n=179), reasons:
Studies did not meet the
inclusion criteria (n=5%9)
Conference Proceedings and
dissertations (n=31)
Literature Review {n=20),
Working papers, reports or

books (n= 29)

review (n=27) —

Research conducted outside
Pakistan were excluded (n=83)

Figure 1: Flow diagram representing scoping review ofthe researchand study selection

Process

Fig 1:flow diagram representing scoping review of the research and study selection process.
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Aurthor, oar, Shudy population Study design Domndusion
courtry ot
study
Faim ity jplanining
Miustats ot 1000 rural whomeen Cress Secthon B1%, &4% and 53% women had awarcness about fmily planning methads, got
2l {00E], betweon the ages aibsservationg informathon  from media and were wsing some method of confracepiion’s
Palitan 1545 study respectivnely
11
Khawaj 204 mainried Duantiatiee shudy B2% women had awarcness abowt contraocption and the madn source of
ot al. (2004]. woimen betwiosn indormation was TV and relatives Lo 25% and 24%.
Pakistan 2] 640 years of 3@
Sowually Tramsmiited Discases
Bijaz et al 413 woung, urban Dessoripities Cross E3% respondenis had not heard about scoually trarsminted diseases, 564%
[ranrin] 8 dults of 181035 soctional shudy had knowledge abot s transmisskon and complctions, whorsas 44
Padkiistan [F] yoars of age respondonts ot indonmadkon about this discase rom mass modia
Macsir 50 Foemake  Se Carnenient =% and BO% of the respondents had heard about HAV/AIDE and STDs
ot 2l 2015l Wharkors (FEws) samipling respectively whereas, 74% FIws had 2ooess to moss media ) but owerall
Palistan 4] comprehensiee Inowlodge towards HIVAIDE transmission was bow (349%).
Ereast cancer and its wreemns
Mzl 1,304 women Cross sedtional ag 7%, S07%. 557% and 52E% roespondents had awarencss about broast
et al {201E] 2ged above 18 Study @noeT, mammogrzohy, BiRRE @noer sorooning technigues and bnow aboun
Paiiztan |5] WEars iz treatment respodiecly. B2% undergo phwsicl breast self cooaminathon,
whoreas, 34.4% respondents sock information from internet and clecinonic
media.
Sobami 418 female Dreess sectianal, I5.4% waomen had heard abwn mammography 25 2 sorecning tool for
et al (H0LIL attendants queestionnaing hased breast cancer and the main source of disseminating bnowlodge about breast
Falceam &) betwoon the ages shudy @neT awarencss B TV Lo, 27% and health care professionals Le. 3% and
of 18 ta 70 years 70 % respondents felt that medi play 2 wital role n oreating awarcness
about breast canoer.
Cervical cancer and itz wcresmng
Kiaz 3BE fomales aged s secthonal, 513%, 347% and 407% women had awarcness abowt coreical canoor, s
el al (JL0) betwoon 17 &5 UETTROnnAr: soroening technique L. Pap smear test and HPV vaooinotion 2s prophylods
Falowam 7] WS based study respodiiecly; but the overall pradios of cervical sorecning and prosvention was
found wery bow e Z2.0% and 1E% respoctiecly. The study conchuded the
nesd for mess edusation through health cre professionals and medi that
pramotes carly detedion of besiors and prophylaods against this deadiy
dizcasc.
Ehan ETE Woimcn Were Creiss sodthonal, T 25% TE 57I% and 43% had no awarcness about convical canoor,
et al (2014) Gy irerdiew: based incw about cancer, bnowledge that HPV 25 2 causative 3@eid,. dentrhicd Pap
Paiiztan 8] UGS smear tost 25 dRgnostic measure and were vaoonatod against conebcl
cancer respodtibecly. Low awareness of eervical cancer was found and 3 need
for an acive campign by media was reguired to oeate awarcness and
Introduce measures for s provenion.
Habibz o1 al 373 youngstors Orcess sedtional SHE% partdpants sid sodal netwaorking sios promote anline harassment,
{0151 betwoon the age study BE9% and TIF% wobshes promote deviznos amang youth and abusive
Pakistan 9] at 2134 Lnguages respodtivecly. The study findings rewealsd that chilldrsn, woung
2dults and waomen should be well 2ware with the consequences of nogative
wee ot sodal networkling wohsies cspodally when it comes to photo sharing
and personal indormation an Infennet.
Magsi 120 female Dualiative study amang 2l the Internet users; &5% of the youth betweon 18 to 29 wears of
ot a2l {3017 ghudents 2@e and women wore unsale and lable to domestic wiolonoo, opber
Paliztan |10] harassment, bullying, staliing, bladomailing and extoriions.

Fig 2:0ut of 27 researches; 10 most important studies were discussed in Table

Vol.10, Issue 02 July-December 2017

Page | 95




Conclusion

Media bids women to express their views,
perceptions, resistance on societal constraints
and source of information on reproductive and
sexual health regarding contraception and
planned/unplanned  pregnancy,  abortions,
STD’s and HIV/AIDS; but increase
socialization, visualization of sexually leaning
genres such as operas, video games and music
videos and fictional metaphors as veracity
generates inappropriate  attitudes towards
serotypes, new relationships goals,
masturbation, extra- marital activities, cyber
bullying,  humiliation,  harassment,  peer
relationships, pornography, violence, sexting,
social rejection, domestic violence, physical
torture or rape and depression among women. It
is important to develop content, stories and
messages that will engage community towards
positive knowledge on individual’s health and
suggestions on how to handle social media
exploitations. In this way we can improve the
quality of women’s life and empower women to
combat health issues.
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