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Abstract 

A variety of audiences are simultaneously targeted via the mass media platform (Internet, publications, 

TV shows, music videos, movies, and video games) in order to convey consistent messages and raise 

awareness of women's health. Based on the influence of mass media on women's health, the research 

used a scoping review that included all articles published in the MEDLINE, Web of Science, PubMed, 

and Google Scholar databases. Media encourages women to voice their opinions, perceptions, and 

resistance to social pressures as well as provide information on sexual and reproductive health, 

including contraception, planned and unplanned pregnancies, abortions, STDs, and HIV/AIDS. 

However, media also promotes socialization and the visualization of sexually explicit genres like 

operas, video games, and music videos. 
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Introduction 

Mass media platform (Internet, magazines, 

TV programs, music videos, movies and 

video games) targets diverse audiences 

concurrently to disseminate uniform 

messages, create awareness and knowledge 

on women’s health, disease prevention and 

its management facilities through 

commercial advertisements and by 

community promotional health programs on 

mass media to popularize optimistic ideas 

that will not only empower women’s  

Behavior but also persuade their attitudes to 

improve quality of life.  

The research article aims to highlight role of 

mass media in awareness about women’s 

health and social media exploitation in 

Pakistan.  

Methodology 

 The research adopted scoping review 

consisting of all studies published in 

MEDLINE, Web of Science, Pub med and 

Google scholar databases; based on role of 
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mass media in women health. The research scrutinized all unique publications relevant 

to our title; thus, reaped 27 eligible studies conducted in Pakistan; whereas, researches published 

in any other country except Pakistan were excluded (Figure 1). 

 

 

Fig   1:flow diagram representing scoping review of the research and study selection process. 
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Fig   2:Out of 27 researches; 10 most important studies were discussed in Table 
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Conclusion 

Media bids women to express their views, 

perceptions, resistance on societal constraints 

and source of information on reproductive and 

sexual health regarding contraception and 

planned/unplanned pregnancy, abortions, 

STD’s and HIV/AIDS; but increase 

socialization, visualization of sexually leaning 

genres such as operas, video games and music 

videos and fictional metaphors as veracity 

generates inappropriate attitudes towards 

serotypes, new relationships goals, 

masturbation, extra- marital activities, cyber 

bullying, humiliation, harassment, peer 

relationships, pornography, violence, sexting, 

social rejection, domestic violence, physical 

torture or rape and depression among women. It 

is important to develop content, stories and 

messages that will engage community towards 

positive knowledge on individual’s health and 

suggestions on how to handle social media 

exploitations. In this way we can improve the 

quality of women’s life and empower women to 

combat health issues. 
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